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Faculty Disclosure Information

• In the past 12 months, I have not had a significant 
financial interest or other relationship with the 
manufacturer(s) of the products or provider(s) of the 
services that will be discussed in my presentation.

• This presentation will not include discussion of 
pharmaceuticals or devices that have not been 
approved by the FDA.
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Context for Perspective – Personal Journey
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Leveraging the Op-Ed 
’opposite the editorial page’

• Letter to the Editor

• Local Opinion Essay

• Opinion Article
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Letter to the Editor
• We prefer letters that are fewer than 200 words and take 

as their starting point an article or other item appearing 
in The Post. They may not have been submitted to, 
posted to or published by any other media. They must 
include the writer's full name and for verification 
purposes, they must also include the writer's home 
address, email address, and daytime and evening 
telephone numbers. Writers should disclose any 
personal or financial interest in the subject matter of 
their letters.

5 https://www.washingtonpost.com/opinions/letter-to-the-editor/



Local Opinion Essay

• Tell us what local issues or debates are on your mind 
this week. What's gotten you riled up that other 
readers should care about, too? What's caused you 
to change your mind about something or reexamine 
what you thought you already knew? We'll highlight 
the best essays on the local opinions page online and 
in the Sunday newspaper.

6 https://www.washingtonpost.com/opinions/local-opinion-essay/



Opinion Article

• The Post welcomes submissions of opinion articles 
on any topic for publication in print and online. 
Submissions must be exclusive to us and can be of 
any length, though they are unlikely to be accepted 
if they are longer than 750 words. We do not consider 
articles sent to other publications or posted online, 
including on a personal blog.

7 https://www.washingtonpost.com/opinions/submit-an-op-ed/



Architecture of the Op-Ed
• Brevity

• Clarity

• Evidence

• Resonance

• Timeliness
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Publisher 
Requirements

• Authenticity

• Conviction

• Credibility

• Expertise

• Passion

Expectations 
of the Writer
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Leveraging the Op-Ed: Generating Academic Currency

• Visibility:
 Institutional, e.g., community benefit
Local/Regional
Cross Sector

• Scholarly Amplifier, e.g., research/education/advocacy

• National Reputation, i.e., promotion to full professor
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Leveraging the Op-Ed: Component of an Advocacy 
Profile
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Discussion
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